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COMMENT: There’s more about the year of 2025 that you should know next as 

businesses try to deploy A.I., forcing companies to fight for talent. A quick look 

into The USA: 2025 is the year where Oracle’s customers now include big 

players like AT&T, Walmart, Accenture and Volkswagen. Good for The U.S. 

Additionally, 2025 is the year where Deloitte, the Consulting company, had its 

annual revenue reach over $5 BILLION. That’s because Anthropic, the AI 

company, is deploying Claude AI for them on The Market. More wealth heading 

towards The United States. But at the same time, A.I. projects are now there yet 

in perfection: 2025 is the year where A.I. adoption among researchers have now 

reached 84%. They are using A.I. tools but with few expectations. And because 

The A.I. Industry is growing at least in investment terms, 2025 is the year where 

A.I. startups are accounting for around 15% of all commercial office leases in 

San Francisco, land of innovation. Home Office is harder to execute because 

putting a work culture without having the people present working for you is a 

challenging situation. Hence why, all these leases. And because Brazil relies a lot 

on The U.S. while being a 3rd world country, 2025 is the year where BRAZIL is 

heading towards a record fiscal deficit, even while breaking historical records in 

tax revenue collection. Next, you have serious issues in digital security due to 

A.I.: 2025 is the year where 52% of organizations have been dealing with 

ransomware due to A.I. And 44% have witnessed deepfake impersonation 

attempts. Additionally, crypto is gaining ground as an alternative for World 

Markets: 2025 is the year where Bitcoin and Ethereum are now being used as 

loan collateral by JPMorgan & Chase. And because of it, 2025 is the year where 

85% of financial institutions are expected to adopt SMART contracts, making 

blockchain adoption a rule of business. The World is entering a New Phase and 

businesses are fighting to survive. Despite companies trying to inject A.I. into 

their businesses, the reality is that the bigger tech companies are running 

experiments and not caring about the money loss. Survival of the smartest?
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