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PRIVACY.

Time to talk about it for a bit.

As you may already know, |, Peterson Teixeira, am The Founder & CEO at
Peterson Teixeira Company, more commonly known online as the brand/website:
www.petersonteixeira.com. It's a Consulting & Coaching business from BRAZIL that
provides Marketing and Business advice for Large Companies and Coaching for
those wanting to be Entrepreneurs.

For a few years now, I've been enduring many hardships over and over in order to
maintain the business and push it to the next level. And although the journey has
been long, hard, and tiring, | would do it all over again.

Because it's FUN 1O BUILD WHAT YOU WANT. its fun. Seriously.

Only those who have experienced it, know what I'm talking about. But for those who
don't know, it's basically like this: You put an idea out, work on it with as much effort
as possible, and you slowly...watch it...become something....“real”. Something other
people can admire and believe. Something you yourself believes. Something that
causes change and impact all at the same time. Innovation really drives me,
because it's what makes me feel....

AL IVE « That's a major fix if you're suffering from mental health issues.

“Ok, but....what that has to do with Privacy Peterson?!”
Everything. Relax, I'll connect the dots next.
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If you know my work and the brand, then you know that I've been very busy lately,
working really hard to place the brand in a very strategic position on Global Markets
that allows me to provide for me and my family. Although the brand is THE DREAM,
it also needs to be economically viable.

HOWEVER....after putting so much effort into the business | started noticing that
those who have been on the same path, and walking the walk when it comes to
Entrepreneurship, have been secretly under “control” by one Big Tech company:

FACEBOOK.

The Criminal Company.

Although | consider Google THE MOST DANGEROUS Big Tech company for
people nowadays, due to the range of surveillance-and-sabotage-based services it
provides, this is a warning about Facebook. A warning about protecting your
Privacy. So you can prepare beforehand.

As a Business Strategist — Consulting has A LOT to do it that — | realized something
much worse developing since 2019 than what | previously already knew about.
After publishing The Global Financial Crisis Manifesto — A Warning by A Genius
Consultant and a section inside of it named The Wall of Journalism, | had to face
ENORMOUS persecution (and | still am as you can openly read about it in the
recently created CEO WARS section). Why?
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Because | HE WARNINGS in my Manifesto are actually true.

But despite all that, | want to push you to

THINK ABOUT

the following truths and everything that it entails in practice (i.e. the real world)
because you'll notice after you read the following parts below, that it's not over
nothing that I'm waging war against so-called “giants” who insist on pursuing and
maintaining their criminal activities, and putting myself and my brand on the line. So
let's cut to the chase and dive in because the talk is short this time:

FACEBOOK, The Criminal company, has data about:

PICTURES - Your profile pictures and any pictures from friends and family. How you,
your friends and your family look in real life and what you consider worthy of taking a picture
about. Facebook also knows what kind of colors, clothing patterns, and every personal
information that people who are good observers can extract from a single picture. From you,
your friends and your family. Facebook also knows the places you actually visited in real life,

and with that it can basically tell your economic status by that alone. Someone who only

posts pictures from a single city usually means that he/she doesn't have the economic status

to explore the world and therefore must not be a good, relevant individual for maintaining in

its platform during a Global Financial Crisis. No money, not relevant for its advertising

platform that has been taking a hard hit in the past 4 years. Unless...those “moneyless

people” start paying for using Facebook so they can go back to talking with friends and family

and all their online connections.
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FACEBOOK, The Criminal company, has data about:

SOCIAL CONNECTIONS - Your social connections (business and personal).

Although many business owners are like me and tend to separate things and organize it,
many are being forced — keyword: FORCED - to interact on Facebook due to lack of options
(monopoly) for connecting with other people. Facebook “extends” to other platforms like
Facebook Messenger, Whats App, Instagram. Because of that kind of digital monopoly,
Facebook knows who you have been talking with, which social interests you're after, whether
it's a dating or an economic interest, and by looking (spying) into your next digital actions, the
people you connect, whether through Facebook Messenger (which profiles), Whats App
(which phones), Instagram (which profiles, are they high or low profiles?),_it can almost

predict what next achievements (new job. new customer, new qirlfriend/boyfriend) you'll likely

have in your life, and it can know the level of perseverance and mental toughness you

actually have in practice. And if goes against its own personal interests (since Facebook is

actually a private company) it can choose to sabotage your progress whenever it sees fit. It

can also maintain strong surveillance levels on you to see what “pillars” are part of your life,

to know what (new customer) or who (person of interest) is responsible for maintaining most

of your mental health. If you're a CEO who shares too much on Facebook or through

Facebook's extensions (Whats App, FB Messenger, DMs etc), and who Facebook has a
strong interest in NOT seeing you succeed in World Markets, it knows information that can

destabilize you in real life, crushing your business behind the scenes without markets and the
media seeing it, by directly attacking you — a key person to the business — and your pillars.

Example: your relationship. When people lose relationships they tend to “crash” and leave

things aside for a while to “heal”. By swapping key people in a business venture that is about

to succeed, you can move TONS OF CASH to another direction. Some recent examples:

Zack Snyder's daughter forced him to leave the Justice League movie before the
Masterpiece got finished, hence why hordes of customers kept asking online for “The
Snyder's cut” (Director's cut) of the Justice League movie. Because it was not his best work
but only because he left thanks to personal issues. Likewise, The Fantastic Four latest movie
got sabotaged and should have been way better than the version that got out. This kind of
information may seem paranoid, but real businesspeople who know how global markets are

basically WAR know that information is everything. It's like Facebook has “insider trading”

information about many businesspeople, from rising entrepreneurs to wealthy ones.
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FACEBOOK, The Criminal company, has data about:

SOCIAL PATTERNS - Your social patterns (business and personal). Whoever you are,
you have a behavioral pattern. You move and take actions online when interacting with other
people based on your thoughts, and your thoughts also have patterns which is what
ultimately form people's personalities. Facebook knows — more or less — when you're likely

feeling down, by reading and scanning your texts and listening to your audios by putting it all
into something called Machine Learning programs. which is a subsection of Artificial

Intelligence. It can then apply something called Sentiment Analysis to know personal patterns

from you like: 1) When you feel happy you go talk to Robert; 2) When you feel really happy

you talk with Robert and Jane about these top 3 subjects: Marriage. Travelling and Window

Shopping; 3) When you feel angry you tend to drop the same comments about the exact

same subject repeatedly, as this may be an area of your life that hasn't be getting any

progress lately thanks to internal factors that Facebook knows, and external factors like a

Global Financial Crisis or stupid coronavirus lockdown. Therefore, it can “predict your future”
and your “next moves” by studying your social patterns and your interactions with other

people. From the business perspective, Facebook knows your standard sales pitches, sees

WHERE you pitch other people (Facebook Messenger, Whats A Direct Messages or
Comments on Instagram or Facebook comments), HOW, and how FREQUENTLY. And it

sees the level of information — and therefore Intellectual Property — vou currently have about

business — and for free. Because Marketing is not working anymore (due to extreme

competition levels for seconds of people's attention) businesses have been putting out

expert-level advice for free in order to gain attention in return from people everywhere TO
THEN TRY to sell something. With that kind of free info, Facebook can speed up its strategic

decisions a lot faster by monitoring relevant competitors, and decide whether or not is a good
idea to let you keep reaching eyeballs since you may turn into something dangerous later in

the future (business-wise). Therefore it can learn from you for free while deciding whether or

not to cut your attention levels to either: 1) Force you to quit; 2) Force you to overpay for its

Ads in order to reach your customer base on its platform, likely making your business model
unsustainable in the process; 3) MAINTAIN you under a certain level of “steady progress”. in

order to turn vou into a “slave” who provides expert-level information about world markets

until you wear out or give up. While controlling who becomes successful in its platform.
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FACEBOOK, The Criminal company, has data about:

TEXTING / AUDIO PATTERNS — Your texting / audio patterns. Because of

Facebook Messenger, Whats App, and Instagram/Facebook comments, Facebook knows
HOW YOU TYPE, WHICH EMOTICONS you usually use, how you usually talk to someone

close to you as opposed to someone who you just met. Facebook also knows which

nicknames you use for those on your family, how you do name-calling, how you address your
brother / sister / father / mother in case they're on the platform or using Facebook's

messaging Apps (Whats App or FB Messenger), how you address your boss and business

partners and more._It can also know whether a company is doing good or bad on the market,

or about to go bankrupt by snopping all the text conversations or audios that go through its
latform of the people that work with you (including you of course). Once again, by throwin

all this personal data into Machine Learning programs (A.l.) and running some Sentiment

Analysis, it can predict what will likely happen to your company in the near future. Audios also
provide tone of voice. which helps Facebook understand how you trully are in real life.

Especially if in all your business meetings you use Text Messaging on Whats App or
Facebook Messenger and you TEXT and TALK at the same time, providing “synchronized

data” about how you sound like on text and vice-versa in a given moment of business

decisions or business discussions. Facebook can learn a lot from unknown business people,

and get to know “unknown people” very well as if they're “long time friends” thanks to this
kind of input of personal data. Pay attention to HOW YOU LEARN about your own friends,
your own boss or any other person from your work. It's the exact same thing. The only
difference is that you get to — usually — interact with that certain someone in person and you
can read that person's body language. But if business people choose to do videos on Whats
App or Facebook as well, that's even more data. Insider trading is nothing more than
conversations that provide privileged information about the directions of a business, that gets
reflected on stocks afterwards. Facebook is getting that basically for free. From everybody.
From all over the world. From different economies and countries. From everybody who
decides to be stupid enough to join the platform. You're constantly giving OIL — because Data

is The New Oil remember? — to Facebook for free while trying to win in a platform that is

secretly sabotaging you, your business and surveilling you. All at the same time.
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FACEBOOK, The Criminal company, has data about:

NEWS CONSUMPTION PATTERNS - Your news consumption patterns. What

you consume for news and from which brands, which can allow Facebook to easily model

your thinking patterns about a particular subject. Facebook can know which news media
outlets you consider valuable, and WHICH PEOPLE working for that news media outlet you
consume content from on a daily basis. If you follow the Money / Business subject often, it's
something of interest depending on the industry for Facebook and it's interesting to monitor
your behavior to see how smart and “on-the-point” you actually are about today's business

reality. Example: VR, E-sports and Genetic Engineering are industries on the rise, and that

means that the people who are monitoring the right information — the right news — might take

unpredictable, bold actions real fast to take over market share. And it may be a broke

entrepreneur like myself (but I'm only broke because criminals have been sabotaging my
communication channels by the way — CEO WARS: Locaweb and CEO WARS: TIM and

cutting my direct channels with customers: e-mail and phone calls). Information = Power. And

that means someone can turn around the table on Facebook by knowing what to do and
what risks to take and suddenly grab a bunch of money from a new industry and then make a
move against Facebook itself. Amazon started as a simple e-commerce for BOOKS. Look

how much the business has grown and where it is today. Therefore by your News

Consumption patterns alone, Facebook can tell whether you're just a simple person or a

extremely dangerous competitive about to explode. It can also easily “read” into your political
bias — everybody has bias don't kid yourself — and see which connections you've been

making, and whether you might turn into a movement that can negatively impact its lobbying
activity (and therefore the entire Facebook business) in the near future, which impacts its
stocks. The more bad media Facebook gets, the more business it loses. Therefore it might
use your News Consumption patterns to monitor you and then CENSOR you and your
communication channels with people you haven't yet met in person, but who are valuable, in
order to sabotage any political progress that goes against its own business agenda. Oh, and

I'm a right-wing, Christian, by the way. Therefore | use my own brand for basically everything.

That's how REAL this whole Facebook talk I'm giving you really is on practice.

PETERSON TEIXEIRA — www.petersonteixeira.com 8


http://petersonteixeira.com/ceo-wars-tim
http://petersonteixeira.com/ceo-wars-locaweb

FACEBOOK, The Criminal company, has data about:

CONTENT CONSUMPTION PATTERNS - Your content consumption

patterns. Although News IS content, this ranges from Facebook comments from a friend, or
brands who are still stupid enough to be on Facebook today, to links you open to read,
images (pictures, memes, data-based imagery about politics, businesses, or individuals), and
videos. Facebook knows whether you prefer videos, articles or images. And where you'll
likely consume it (Facebook comment, News Feed, Direct Messages on its Apps etc). By

knowing all that, Facebook can eventually do a few other worrisome changes on its criminal

business model: 1) Start charging YOU money for a specific type of content (image. video
article) vou prefer, should the Global Financial Crisis get to extreme levels. People only get

back to Facebook because of its content creators, and because it improves people's lives. So
people will buy things that do boost their mood, make them laugh. helps them make fun of

friends etc, just like people pay for...going to the movies. But if there's a MONOPOLY —

Facebook! WOW! WHAT?! — for content consumption (let me guess: you either consume

content on Instagram, Facebook, Whats App or Facebook Messenger, right?) then making

this shift is both good news for its investors as it is for its users, because people pay for what

they like. And if the world goes to a “new normal” where people have to pay for content they

please, they will. It's just a matter of having the right things and the right CRISIS in place to

make some big shifts. Additionally, Facebook can also know from who you're learning from, if

you're consuming business-related content and WHAT kind of content, and WHAT subjects

drive you to take action on its platforms. It's all open for them to watch.
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FACEBOOK, The Criminal company, has data about:

CONTENT CREATION PATTERNS — Your content creating patterns. How you

create content (directly on the platform like Facebook comments) or whether you usually
choose to upload it from your own computer. Or both. If you're just a normal user, then this
means your political views, or personal interactions are being fed to Facebook's algorithms
that reveal your personality, which can later be targeted by Ads or sold as part of personal
data bundle to other companies once Facebook's data get to a more mature state. And let's
not forget that Facebook can see what is working for impacting people's minds like political

movements as well, which then triggers Censorship. On the business side, Facebook knows

our content marketing strategy upfront, your content marketing agenda, and your (for the
more advanced) NEUROMARKETING strategy and which type of content your brand usuall

produces. That in part can reveal economic data about a company. Because by studying how

much vou've been bleeding out — money-wise — for producing content on a regular basis, you

can partially find out a company's content production costs. If you use Content Syndication,

that involves partnerships and therefore you don't spend much for putting out more content.
However, if you're producing everything on your own or with a team, Facebook knows how
much your monthly costs are with content production by studying the activity levels on its

platforms. For example: Putting out 10 big 2-hour videos that are actually providing expert

business advice demands hardcore research, the right business setting and many other

things in order to make it attention-grabby and something that your users will watch for 2

hours straight. Therefore, if a brand is putting that much effort into it. it must not be stupid

effort (remember: MOVIES are usually 2-hour long). And if it's not stupid effort, it means

you're wisely spending your time — and time is money — or spending tons of cash into it.

Either way, Facebook can know key business information about the most relevant
businesses who are king on content production in the world — since Facebook is a monopoly
for that, although there's still Youtube — and see who's winning the content war and what is
actually working. Therefore you're revealing your marketing strategy, your business strategy,
and part of your financial information to Facebook, while giving for free the overall, GLOBAL
MARKETING DATA that reveals the next gaps for where money can really go next. And let's
not forget: Facebook also knows what kind of content YOU CAN create, HOW MUCH you

know about your industry, color patterns, font types patterns, messaging patterns and what

content you like to create as well. Videos, Articles or Images. Altogether.
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FACEBOOK, The Criminal company, has data about:

APPROXIMATED BUYING PATTERNS — Your most-precious “buyer”

patterns. Facebook alone can't know through its own platforms what you have been buying
lately, as it doesn't have financial data per se under its criminal umbrella. WHICH IS WHY

Facebook started talks about some sort of digital currency called Libra. But because it's now

a criminal company, legions of people worldwide are already downplaying it right from the
start. So unless companies who do marketing through Blogging expose their marketing
results from Facebook, or companies decide to share their sales-related data with Facebook,
which Facebook can then crosscheck to find “grey data” that says more about your buying
patterns or your explicit purchases altogether, there's no hard way to see where the money is

going. It can partially “guess” a lot of the financial data nowadays, by cross-referencing
several data sets altogether. But that demands time, resources and money. Hency why going

after the actual financial data cuts down costs and boost Facebook's business precision
levels on Advertising and any other new products or business models. But apart all that, from

its own current criminal platform alone, It can know WHAT you WOULD LIKE to buy and
most of the times, WHY, because you use all the direct messaging apps from Facebook itself
like FB Messenger and Whats App, or else Facebook / Instagram comments to talk about
what you wanna buy or you either drop comments about interesting products and services.
Remember? Put all that real, personal data ABOUT YOU into your own personal profile —
after you're proved to be a wealthy individual — to feed Machine Learning programs and
Sentiment Analysis by A.l., and Facebook gets a more precise information about your
personal interests on products and services than never before. Whether we like it or not, we
change our talking patterns and writing patterns whenever we're actually about to buy

something. The more about JUST THAT Facebook knows about its users, the better.

Because then it can “predict” next purchases and why they're being made (triggers) which
is...THE DREAM STATE for every business. It also “knows” WHEN you'll likely respond to

ads (parts of the month like days close to paychecks) and to which ads, and from what
brands, by also feeding the marketing content into Machine Learning programs that handle
The Advertiser's Neuromarketing data + Your personal data profile at the same time. With

that, Facebook can “play with both sides”, turning both the business and the normal user into

lab rats for finding out the next-level information to then make its next business move.
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FACEBOOK, The Criminal company, has data about:

NUDE PICTURES - Yes, Nudes. You think I'm joking? No. I'm not. And despite this
being in the picture category, you'll understand why it needed to be apart from that section

next. It's simple: Facebook holds both direct messaging channels as much as social
networking channels. And BECAUSE it is a MONOPOLY for people's interactions, any type of

content goes through its channels. And although Facebook uses content moderators, mostly
from the Philippines to censor certain types of content, the truth is that PEOPLE
THEMSELVES nowadays make other people's lives worse. For example, countless times |
saw people watching and sending porn on Whats App. And the person was watching the
video of a real “everyday” woman and right after that there was the Facebook profile of that
woman — jit was mostly women because men like to show off. At least over here in Brazil, this
tends to be very normal. Overseas as well, since “send nudes” became a mainstream joke on
websites and social networking everywhere. But pay attention to my next point: BECAUSE of

the Global Financial Crisis. and if Facebook does change its business model and turn its

latform into a closed, subscription-based platform (like Netflix) and starts charging normal

users for logging in, EVENTUALLY professionals and people in general will be paying to log

on Facebook JUST to grab evidence of nudes. porn videos and similar things to file lawsuits.

| saw cases where the things | mentioned above forced girls to move to a different state,

different cities just because people were monkeys to do that in the 1st place to the girl. Now

imagine if you're a lawyer. And you need the evidence that a nude of your customer got out.
Well, you need to file a lawsuit with evidence. What will you do if Facebook becomes
available for paying users only? You will end up paying Facebook to get porn in practice.
That's my point. PRACTICAL repercussions of the criminal monopoly go way beyond that.

And if you think Content Moderators are here to save the day, think again. Despite all the A.I.

in place, ready to instantly spot nudity and other forbidden types of content on Facebook, the

well-paid. And their minds have a limit for “forbidden content” consumption (because they do
need to watch things). Mental Health takes place here. And everyday people aren't getting
any richer worldwide thanks to criminal governments and criminal big tech. That means more

people out of control publishing weird content on a faster pace than Facebook's moderators

and A.l. can possibly handle. And then the damage is already done. Get it?
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THE MORE YOU KNOW ABOUT FACEBOOK, the easier

it gets to make a decision to delete it all. And I'm not even talking about Facebook's
Logins on websites, GPS tracking by its Apps on your smartphone, backdoors to
spy how you use other apps among many other things. The bottom line is simple:

DO YOU WANT to usE a platform that:

+ censors your political / business content

+ spies on almost all your online activities combined (Text + Audios + Interactions)
+ monitors your behavioral patterns (speaking / writing / personal nuances)

+ monitors your social interactions with friends, family and businesses

+ catalogs your pictures to know more about your everyday personal / financial life
+ monitors and censors rising business experts and entrepreneurs

+ treats both users and customers as lab rats over and over again

+ manipulates brands' content production frequency until it decides to shut it down
+ manipulates brands into content production to learn all its intellectual property

+ underpays content moderators while being a billion dollar criminal business

DO YOU?!

BECAUSE | DON'T.

Next you'll see what | had on my own Facebook profile and what you
should not see anymore (because | left the criminal platform for good).
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H E RE ARE SOM E of MY OWN UPLOADED PICTURES to Facebook

back in the days when the account was still active:
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OBS: The Dog's name was Yoda. He had that natural “tongue-falling pose” for pictures.
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Now some PICTURES OF ANIMALS THAT WERE ALSO UPLOADED to

my deleted FACEBOOK account that | usually liked to watch every now and then:
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WHAT?
| HAVE A PROBLEM.

There's something about animals that calms me down.
| guess | enjoy watching the level of perfection.

| don't know.

Here's some more:
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THERE. DONE.

IT ENDS WITH THE LION IN RELAXING-MODE.

IT MUST END WITH ANICE PICTURE AFTER SO MANY BAD NEWS.

CRIMINAL FACEBOOK, GLOBAL FALSE ALARMS....WHO CAN HANDLE ALL THIS?
WE NEED TO RELAX. AND LIVE LIFE PROPERLY.

NOW LET'S FINISH THE CONVERSATION ABOUT PRIVACY.
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|, PETERSON TEIXEIRA, Founder & CEO at

PETERSON TEIXEIRA COMPANY

DELETED MY FACEBOOK ACCOUNT on

—— April 5th, 2019 —
(as far as | can remember)

What's App got removed for good on
the very next month of
May, 2019

WHAT'S YOUR DATE?

| think it's time to show the world yours. Take back control. Take care.

PSST: Hey, don't go away just yet. Here's a few interesting things about Facebook:

[LINK1][LINK 2] [LINK 3 ] [ LINK 4]

PETERSON TEIXEIRA
CEO & Founder at Peterson Teixeira Company
www.petersonteixeira.com

TALK: Just send A Text (SMS) or Call and Let's Talk: +55 13 981 700 440 (cellphone line)
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